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Dear @gﬁ/&mwfmc'% M‘Z/ ; " é

Our time at the CCWomen Summit in San Antonio feels like a different world. After a busy start to the new quatrter,
it's refreshing to enter a world where we replace the day-to-day grind with catered bagels and networking. But for | S’M@,@/;Aa/ée//
us, it's the most exciting to enter a world in which 80+ women gather to empower one another, learn from one foundetRilnelpal

another, and make 2023 the year where we stop apologizing and start taking up space. |

At our CCWomen Summit in San Antonio, we talked all about how to "exist loudly." For us, this means taking our
seat at the table, asking for what we need (and want), and aligning ourselves with success and confidence. Though
this is no easy feat, we spent the day, surrounded by community, learning how to turn "exist loudly" from a phrase
into an action. There is something so unique about these gatherings-- we always feel so inspired, so refreshed, and
so ready to take on our goals. This is why we are so excited to build the CCWomen Summit experience into your

everyday life. Grace Githert (they /Giem)

Content Creator

At CCWomen, we've been working hard to create a program that offers everyday inspiration, networking,
resources, and community. Not just once or twice a year. Every day, virtually and in-person, across every time zone
and company. Our CCWomen Membership program is coming in June 2023, and we couldn't be more excited to
share it with you. For now, we hope you are staying warm and safe as you reflect on your goals for 2023. As you
gear up to take on this year in full swing, please enjoy this report-- crafted with you in mind, powered always by our
community and their feedback. And, as always, this party isn't over yet! Our June CCWomen Summit in Las Vegas
will be the biggest and best yet, and we can't wait to roll out the red carpet for you.

@Z&/’ Sbmens (she/her)

Marketing Manager, Staff Writer
', Uhe COWomen (earm
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female rivalry ...and so much more!

all are welcome !

CCWomen is your community for all things diversity, equity, and inclusion.
We discuss topics that affect everyone in the workplace, from how to be a
more inclusive leader to how to be a better ally. The world is rapidly

changing, which means the workplace is, too. DEI is not just a catchy topic,
it's a skill that becomes more and more essential every year. That might
sound daunting, but we've got you covered. Here at CCWomen, we welcome
- and u\\‘es" any and all; if you've got an interest in DEI, then we've got a seat for you...and
men, womeTh perhaps a cool T-shirt or two.
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100% of attendees stated that the
CCWomen Summit changed their

perspective.

"I came to this summit not knowing what to expect other than a
networking opportunity. | walked away feeling enlightened and
empowered in more ways that | can describe in words. Working in a
male dominated environment, | have become accustomed to second
guessing my words, feelings, and the way | express myself. This
summit has been such an eye opener and has truly changed my
perspective."

94% of attendees are likely to

recommend CCWomen to a friend. "Groundbreaking topics, brilliantly executed."

"It was amazing to meet and connect with so many
wonderful women."

We @ yowr feedback.
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EMPOWERING
WOMEN THROUGH
CELEBRATION.

4(«

ALWAYS

TRANSPARENT.

BACKED BY
RESEARCH
&FEEDBACK.

BY WOMEN
AND ALLIES,

FOR WOMEN

AND ALLIES.

CREATING A
COMMUNITY WE
WOULD WANT TO BE

A PART OF.

AS A DEI

INITIATIVE, EQUITY
IS #1. AND WE'RE
READY TO RAISE

THE BAR.
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Likelihood of reaching senior management
levels in a more equal work culture (as
compared to the standard workplace):

Percentage of women who aspire to
leadership and advancement:

93%
\s
79% 2%l /%0
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"Innovation mindset" (an individual's ability to
be innovative) is 6X higher in the most equal
AN work cultures than in the least equal cultures.
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In @ mare equal culture, eserysne wina.

Stats from Accenture 2022 Culture Report

~



https://www.accenture.com/_acnmedia/Thought-Leadership-Assets/PDF-2/Accenture-Getting-To-Equal-2020-Research-Report.pdf
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Keynote & Workshop: How to Embrace
and Combat Imposter Syndrome

When things come easy, it doesn’t
always feel deserved. But you need
to distinguish between humility and
fear. You need to be kind to
yourself and know the signs of

g o imposter syndrome when you see
Misa Chien P y y
Forbes Women To Follow 2011, Inc them.

30 Under 30 2011, Model

Cultivating Allyship in the w
Contact Center

66

Allyship is not just a
concept. It's a VERB. It
takes more than just
showing up. It takes action.

Gesff 3%/’5/’&?@

’ ’ Director - Truist Contact Center,
VP, Truist
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My Journey as a Woman Executive
Rising Through the Ranks

°

Everyone was 20-30 years
older than me. So | started to
push into every conversation.

And eventually, when the
senior leaders failed, | picked

up their slack and did it quicker
and better.

PN ( %ﬂ% gdf/ﬁwéws

g Execttive VP, COO, Insurance

Division, UPMC

Click U5 /’M/%/M; Belh s specinl /W@/


https://www.customercontactweekdigital.com/ccwomen/interviews/challenge-is-an-opportunity-an-interview-with-mary-beth-jenkins
https://docs.google.com/document/d/1gXlwkX7EIhl_RrtjSbZrKpLf1jEj1pD98kG4vB94HtA/edit?usp=sharing
https://docs.google.com/document/d/1FlA_m-JvgejmnGncSQu9goNAcAI1gwUaimmDEsvyuS8/edit?usp=sharing
https://docs.google.com/document/d/1FlA_m-JvgejmnGncSQu9goNAcAI1gwUaimmDEsvyuS8/edit?usp=sharing
https://docs.google.com/document/d/1FlA_m-JvgejmnGncSQu9goNAcAI1gwUaimmDEsvyuS8/edit?usp=sharing
https://docs.google.com/document/d/1FlA_m-JvgejmnGncSQu9goNAcAI1gwUaimmDEsvyuS8/edit?usp=sharing
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Customer Service Has Always Been a Gendered
Industry. CX Technology Has a Chance to Level the

‘ ‘ Playing Field

Women may be the
face of bot technology,
but actually, less than

13.8% of the creators
of the bot are women.

/%@zzm; - 3
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Customer Management Practice, Content
Analyst, CCW Digital

Former Pro;ect Manager, %atch
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Goal-Setting: The Art and Science of
Achieving Success

Define your personal mission
statement. What makes you unique?

This should encompass your personal
values or perspective through life.
Then, you develop your rallying cry.
Ask yourself: what do you want to do
in the next 3-6 months?

How to Glisten in a Mentor
Relationship

If you’re in the position to do
performance reviews, be aware of
bias. Women are consistently
reviewed on personal attributes.
Meanwhile, men get reviewed on
their results.

Inductee


https://docs.google.com/presentation/u/0/d/1NhLblhC1pOA9SR2rnNmRFD2c9XKK4pHnqw7OjIObJ_I/mobilepresent
https://docs.google.com/document/d/1gXlwkX7EIhl_RrtjSbZrKpLf1jEj1pD98kG4vB94HtA/edit?usp=sharing
https://docs.google.com/document/d/1FlA_m-JvgejmnGncSQu9goNAcAI1gwUaimmDEsvyuS8/edit?usp=sharing
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When Women Are Our Own Worst Enemies:
How to Break the Cycle of Female Rivalry

66

Toxic women are threatened by the
unknown because they don’t know
what will happen. To break this
cycle, you need to give people a
chance who might not have the skills
or experience. Allow people to

#MW%-@WZZ’ surprise you.

Co-Founder & COO, SupportU ’ ’

When Women Are Our Own Worst Enemies:
How to Break the Cycle of Female Rivalry

66

As women started entering my
industry, | didn’t like any of them.
Then | had to think — it’'s me. I'm

jealous. I’'m worried that they’ll be

more successful.

22 /@@:

’ , President, C-lect

S

When Women Are Our Own Worst Enemies:
How to Break the Cycle of Female Rivalry

The more successful the
woman, the less friends
they have. We've been
conditioned to fight for

resources.

W

X

Former Vice President, Journey & Experience,
Boxed


https://docs.google.com/document/d/1gXlwkX7EIhl_RrtjSbZrKpLf1jEj1pD98kG4vB94HtA/edit?usp=sharing
https://docs.google.com/document/d/1gXlwkX7EIhl_RrtjSbZrKpLf1jEj1pD98kG4vB94HtA/edit?usp=sharing
https://docs.google.com/document/d/1gXlwkX7EIhl_RrtjSbZrKpLf1jEj1pD98kG4vB94HtA/edit?usp=sharing

THE CCWOMEN INSIDER: AT THE BOOTH

There's always something going
on at the CCWomen booth! This
time, we had cute swag,
networking space, a scrapbook,
and a vision boarding activity!

Q: What initially drew you to the customer contact

? i WOCCWEES 2000 e
Al w&/’”m ML’% world? e \SCWEE" CllWemen. [CCWEE  O2Women [CSWE" %hmen [cowas |
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MI: "l kind of stumbled into it, but what made me e & (Clemen [cOWSRS A
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stay was the opportunity to help people, at a large Worier. \CCWEE (Cftomen [COWER Coflopen. [cOWE
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scale, be their absolute best." ”
@1‘“":"?‘? ClWemen |CCW g F = |
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Q: When do you feel the most confident?

MI: "When | finish something really hard. You i - ¥
sometimes need action to drive determination and - ERD = - b "
motivation, and for me, that drives confidence."

Q: If you could meet any woman in history, who would
it be and why?

MI: "Tina Fey. She really found her way in a male-
dominated industry, and she did it with her girlfriends.
It's so easy to fight against other women, but her and
Amy Poehler supported one another and it shaped their

careers forever." # é @&& . .

SVP, Contact Center Operations
Strategy & Technology, Navy
Federal Credit Union



INTERVIEWS. RESEARCH. DEI.

Cutting edge CCWomen content at your fingertips.

THIRSTY
THURSDAYS.

Welcome to the CCWomen Podcast.

Thirsty Thursday is where we make ourselves a nice
bevvy (latte, sparkling water with fruit, something
Fancy) and dive deep into what’s going on today with
women in the customer contact industry, and in the
business world at large. With research, history,
interviews with some absolute all-stars, and a good
cup of coffee on our side, we're excited to talk about
ways we can continue to make the working world a
better place for women.

HOW TO GET A PROMOTION

AND A RAISE THIS YEAR
5 REFLECTIVE EXERCISES

]

e [\
Hiring Equity & Disability Promotion & Raise Toolkit 5 Books for Women in Business

We've been working hard.

Articles, reporting, podcasts, interviews with executives, book reviews-- you told us what you wanted to
see, and we made it happen. Now you can find CCWomen content below, on CCW Digital. And keep an
eye out..we may have some surprises up our sleeve.



https://www.customercontactweekdigital.com/tag/ccwomen
https://www.customercontactweekdigital.com/ccwomen/articles/job-searching-people-with-disabilities-technology-pwd-job-interview-hiring
https://www.customercontactweekdigital.com/ccwomen/how-to-guides/ccwomens-promotion-and-raise-toolkit
https://www.customercontactweekdigital.com/ccwomen/editorials/new-year-5-of-the-best-new-books-for-women-in-business
https://open.spotify.com/show/5LvvZjW5hdMXYMZekfs8PI?si=6ae84907e0ef4f5d
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Speal all an event

It's time to share your story.

Join a panel of women on stage, engage
in an interview-style fireside chat, or
present on a topic that hits home for

you. We're looking for women who think

big, meet the moment, and aren't afraid
of a little celebration.

Click below to get started.
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Be fealuwred sn sur podeast

Interviews offer a more intimate
setting for sharing your why, your
how, and the hopes you have moving
forward...and maybe your favorite
rom-com. Interviews will be featured
on our podcast, content pieces, and
in our member highlights.

Click below to get started.

co CCWomen Speaking & Interview Opportunities Form X‘(j}

Membership

Launching in June, the CCWomen
membership portal is your home for

year-round community. Mentor

matching, networking access, exclusive

content, virtual events, professional
support, and camaraderie-- we're here

to see you to the next level.

Click below to be first in line.

c CCWomen Membership 'X«?\

Interest Form (“s\)



https://forms.gle/jQjjtbogpiiLREJY7
https://forms.gle/xhNN574ahFpVJ8bq6
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WORKING. DON'T MISS OUT ON OUR BIGGEST EVENTS OF THE YEAR.
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June 19,2023 October 11, 2023
JOIN US STAY TUNED



https://www.customercontactweek.com/

SPONSORSHIP OPPORTUNITIES Create a custom

package!

Are you a vendor looking to get involved? We appreciate your support! Your organization can practice

advocacy for women in our community through a variety of different mediums, highlighted below.

Sponsorship spots are filling up quickly. Contact simon.copcutt@cmpteam.com now for more info!

CCWomen Summit CCWomen Summit CCWomen

Speaker Brunch Networking Breakfast

e Share your story and
expertise through a session
Lead a Networking Activity
Logo & Swag

CCWomen Membership
Portal Launch Party Invite
Branding - CCWomen Booth,
Mobile App, Social Media

You'll get an exclusive invitation to
this pre-conference brunch with the
C-Suite customer contact leaders
speaking at the CCWomen
Summit. Have your logo displayed
and distribute swag.

Take the stage for a 30 min
panel at this Networking
Breakfast, open to all CCW
attendees. Logo and swag can
also be added to package.
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@ ccwomen@cmpteam.com



https://forms.gle/tHG6NUzM6g67PYyy6
https://forms.gle/jQjjtbogpiiLREJY7

